
รายละเอยีดและเกณฑ์การแข่งขันทักษะวชิาชีพ  

กลุ่มวทิยาลยัเทคโนโลยแีละอาชีวศึกษาเอกชน จังหวดัลพบุรี คร้ังที ่๒ 

ประจําปีการศึกษา ๒๕๕๘ 

วนัพฤหัสบดีที ่๖ สิงหาคม ๒๕๕๘ 

ณ วทิยาลัยเทคโนโลยลีะโว้ 

ที่ หัวข้อการประเมิน คะแนนเต็ม 

1 ภาพรวมธุรกจิ พจิารณาจาก 30 คะแนน 

 1.1  แนวคิดธุรกิจ (พิจารณาความถูกตอ้งเหมาะสมสอดคลอ้งกบัจุดแขง็ของธุรกิจ

และโอกาสทางธุรกิจท่ีมีศกัยภาพ) 

 

 1.2  ลกัษณะธุรกิจ (ธุรกิจการผลิต,ธุรกิจบริการ,ธุรกิจการคา้)  

 1.3  เหตุผล/ส่ิงจูงใจ (เหตุผลและส่ิงจูงใจในการดาํเนินธุรกิจประโยชน์ท่ีคาดวา่จะ

ไดรั้บ) 

 

 1.4  แนวคิดและความเป็นไปไดใ้นการดาํเนินธุรกิจ  

2 วเิคราะห์ปัจจัยทีม่ีผลต่อธุรกิจ (SWOT Analysis) 30  คะแนน 

 2.1  จุดแขง็ (Strength)  

 2.2  จุดอ่อน (Weakness)  

 2.3  โอกาส (Opportunity)  

 2.4  อุปสรรค (Threat)  

3 แผนการดําเนินงานด้านการตลาด (Marketing Plan) พจิารณาจาก 40  คะแนน 

 5.1  ระบุกลุ่มเป้าหมายหลกั/กลุ่มเป้าหมายรอง พร้อมเหตุผล  

 5.2  การกาํหนดกลยทุธ์ทางการตลาด (4 P’s) 

     -  รายละเอียดเก่ียวกบัลกัษณะและประโยชน์ของสินคา้/บริการ 

     -  นโยบายราคา (การตั้งราคา วธีิการและเหตุผลในการตั้งราคา) 

     -  ช่องทางการจาํหน่าย 

     -  วธีิการส่งเสริมการขาย 

 

 



คุณสมบัติของผู้เข้าแข่งขัน 

1.  ผูเ้ขา้แข่งขนันกัศึกษาระดบั ปวส. ทีมละ  2  คน  

2.  ใหน้กัศึกษานาํบตัรประจาํตวันกัศึกษามาแสดงในวนัแข่งขนัดว้ย 

3.  ส่งใบสมคัรพร้อมสาํเนาบตัรนกัศึกษาผูเ้ขา้แข่งขนัและค่าสมคัร  ภายในวนัท่ี 20-25 กรกฎาคม 

พ.ศ.2558 ณ ฝ่ายวชิาการ วทิยาลยัเทคโนโลยลีะโว ้

ผู้ประสานงาน 

1.  อาจารยม์ตัติกา  ทัง่ทอง เบอร์โทรศพัท ์086-392-1214 

2.  อาจารยว์นัวสิา  โยมา  เบอร์โทรศพัท ์083-905-5365 

 

 

 

 

 

 

 

 

 

 

 



แผนการตลาด 

บริษทั.................................... 

1. บทสรุปผูบ้ริหาร (Executive Summary) 

     1.1  ประวติักิจการ 

 ช่ือเจา้ของกิจการ........................................................................................................................................ 

 สถานท่ีตั้งกิจการ........................................................................................................................................ 

 โทรศพัท.์.............................................................โทรสาร......................................................................... 

 เร่ิมกิจการเม่ือ............................................................................................................................................. 

 รูปแบบกิจการ............................................................................................................................................ 

 ประวติัของกิจการนบัจากเร่ิมตน้กิจการจนปัจจุบนั................................................................................... 

     1.2  ผลิตภณัฑ์ 

 ช่ือผลิตภณัฑ.์............................................................................................................................................. 

 ลกัษณะของผลิตภณัฑ.์.............................................................................................................................. 

 ขนาดและบรรจุภณัฑ.์................................................................................................................................ 

 การนาํไปใชป้ระโยชน์............................................................................................................................... 

 

 

 



2.  สถานการณ์ของตลาดและสภาพแวดลอ้มทางการตลาด 

     2.1  สภาพรวมและโอกาสทางธุรกิจ 

     การวเิคราะห์โอกาส/อุปสรรค............................................................................................................................ 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

     2.2  สภาพโดยทัว่ไปของธุรกิจ........................................................................................................................... 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

 

 



3.  การวเิคราะห์โอกาส อุปสรรค จุดแขง็และจุดอ่อน หรือขอ้มูลอ่ืนๆ ท่ีเก่ียวขอ้ง 

     การวเิคราะห์สถานการณ์ 

     3.1 จุดแขง็ของกิจการ......................................................................................................................................... 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

     3.2  จุดอ่อนของกิจการ....................................................................................................................................... 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

 

 



     3.3  โอกาส......................................................................................................................................................... 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

     3.4  อุปสรรค...................................................................................................................................................... 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

 

 

 

 



     3.5  เปรียบเทียบผลิตภณัฑก์บัคู่แข่ง 

ขอ้ดี (จุดเด่น) ของผลิตภณัฑ ์

ผลิตภณัฑข์องกิจการ ผลิตภณัฑข์องคู่แข่ง 

1  1  

2  2  

3  3  

4  4  

5  5  

 

ขอ้เสีย (จุดดอ้ย) ของผลิตภณัฑ ์

ผลิตภณัฑข์องกิจการ ผลิตภณัฑข์องคู่แข่ง 

1  1  

2  2  

3  3  

4  4  

5  5  

 

4.  กลุ่มลูกคา้เป้าหมาย............................................................................................................................................. 

.................................................................................................................................................................................

................................................................................................................................................................................. 

 

 

 

 



5.  กลยทุธ์การตลาด 

     5.1 ดา้นผลิตภณัฑ.์.............................................................................................................................................. 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

     5.2  ดา้นราคา...................................................................................................................................................... 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

    

 

 



  5.3  ดา้นการจดัจาํหน่าย...................................................................................................................................... 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

................................................................................................................................................................................. 

     5.4  การส่งเสริมการตลาด.................................................................................................................................. 

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................

.................................................................................................................................................................................
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